
Ourgame International Holdings Limited 

2015 First Quarterly Results Presentation   

(Stock Code: 6899) 



The information contained in this presentation is intended solely for your personal reference. Such information is subject to 
change without notice and no representation or warranty express or implied is made as to, and no reliance, should be 
placed on, the fairness, accuracy, completeness or correctness of the information contained in this presentation. This 
presentation does not intend to provide, and you may not rely on this presentation as providing, a complete or 
comprehensive analysis of the Company’s financial or trading position or prospects. None of the Company nor any of its 
respective affiliates, advisors or representatives shall have any liability (in negligence or otherwise) whatsoever for any loss 
or damage howsoever arising from any use of this presentation or its contents or otherwise arising in connection with this 
presentation. 

             

This presentation contains projections and forward looking statements that may reflect the Company’s current views with 

respect to future events and financial performance. Readers are cautioned not to place undue reliance on these forward-

looking statements which are subject to various risks and uncertainties and no assurance can be given that actual results 

will be consistent with these forward-looking statements. The Company undertakes no obligation to publicly update or 

revise any forward-looking statements, whether as a result of new information, future events or otherwise. 

 

This presentation does not constitute an offer or invitation to purchase or subscribe for any securities or financial 

instruments or the provision of any investment advice, and no part of it shall form the basis of or be relied upon in 

connection with any contract, commitment or investment decision in relation thereto, nor does this presentation constitute a 

recommendation regarding the securities or financial instruments of the Company. 

Disclaimer 
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1. Achieved significant overall growth on major metrics   

• Revenue is RMB164.1 million,  YoY growth +76.5% 

• Adjusted Net Profit is RMB40.3 million, YoY growth +33.6% 

• Platform MAU grew from 24.0 million to 31.1 million, YoY growth +29.6% 

 

2. Mobile business achieved breakthrough growth and now exceeded PC 

revenue for the first time 

• Mobile revenue is 95.3 million, YoY growth +450.3％ 

• Mobile is now 58% of total platform revenue 

 

3. Continued progress on building out mind-sports eco-system and 

overseas expansion 

 

Q1 2015 Key Highlights  
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Q1 2015 Key Highlights (Cont’d)  
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*Non-IFRS adjusted net profit was derived from the audited profit for the year excluding (i) share-based compensation expense; and (ii) expenses relating to the listing of the Company 

on The Stock Exchange of Hong Kong Limited. 

Financial Summary  Q1 2014 Q1 2015 

(RMB thousands) 

Revenue 

PC Games 
Self-developed PC Games  

Mobile Games 

74,724 
66,491 
17,314 

67,863 
61,515 
95,279 

Total Revenue 92,989 164,149 

Gross Profit  61,885 82,278 

Margin %  66.6% 50.1% 

Selling and Marketing Expenses 10,924 21,301 

Administrative Expenses 15,632 14,648 

R&D Expenses 7,833 8,842 

Non-IFRS Adjusted Net Profit* 30,180 40,325 

Attributable to equity holders of the Company  30,178 40,325 

Margin % 32.5% 24.6% 



Q1 2015 Key Highlights (Cont’d)  
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Operational Summary Q1 2014 Q1 2015 YoY Change 

(thousands) 

MAUs 

Self-developed PC games 

Texas Hold’em 

Mahjong 

Fight the Landlord 

Other self-developed games 

Mobile games 

Texas Hold’em 

Mahjong 

Fight the Landlord 

Other games 

 

108 

1,888 

3,354 

4,486 

 

- 

2,215 

11,848 

56 

 

109 

1,907 

3,412 

4,201 

 

405 

3,025 

16,354 

1,640 

 

+0.9% 

+1.0% 

+1.7% 

-6.4% 

 

+100.0% 

+36.6% 

+38.0% 

+2,828.6% 

Total  23,955 31,053 +29.6% 

MPUs 

Self-developed PC games 

Paying Ratio % 

Mobile games  

Paying Ratio % 

Total  

Paying Ratio % 

309 

3.1% 

259 

1.8% 

568 

2.4% 

316 

3.3% 

1,515 

7.1% 

1,831 

5.9% 

+2.3% 

 

+484.9% 

 

+222.4% 

  

ARPPU (RMB) 

Self-developed PC games 

Mobile Games 

71.7 

15.7 

64.9 
21.0  

-9.5% 

+33.8% 



Total platform revenue grew substantially propelled by Mobile which 

exceeded PC revenue for the first time 

6 

Revenue by Platforms 

Revenue breakdown of 1Q 2015  

PC  
41% 

Mobile 
58% 

Others 
1% 

Revenue (RMB million) 

17.3  

74.7 

95.3  

67.9 

Mobile PC

1Q2014 1Q2015

93.0  

164.1 

Revenue

1Q2014 1Q2015



0 
2,966 

9,272 
5,076 

10,355 

18,280 

62,372 

4,272 

Texas Hold'em Mahjong Fight the
Landlord

Other games

1Q2014 1Q2015

All major mobile game categories achieved substantial growth YoY 
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Revenue by Games 

Revenue breakdown of 1Q 2015  Revenue (RMB thousands)  

Texas 
Hold’em 

11% 

Mahjong 
19% 

Fight the 
Landlord 

65% 

Other 
games 

5% 



PC impacted to some extent by development cycle and seasonality 
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Revenue by Self-developed Games 

Revenue breakdown of 1Q 2015  Revenue (RMB thousands)  

Texas 
Hold'em 

43% 

Mahjong 
33% 

Fight the 
Landlord 

15% 

Other 
self-

develope
d games 

9% 

28,201 

22,436 

9,398 

6,456 

26,544 

20,422 

9,031 

5,518 

Texas Hold'em Mahjong Fight the Landlord Other self-
developed games

1Q2014 1Q2015



9,836 9,629 

14,119 

21,424 

23,955 

1Q2014 1Q2015

Self-developed PC Games Mobile Games

 User base continues to expand with quality, with mobile growing faster 

YoY change 

Mobile 51.7% 

PC  -2.1% 

Total 29.6% 
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MAUs 

(thousands)  31,053 



309 316 

259 

1,515 

1Q2014 1Q2015

Self-developed PC Games Mobile Games

Paying users grew rapidly across the board, with mobile leading   

Paying Ratio 
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MPUs 

(thousands)  

3.1% 3.3% 

1.8% 3.3% 7.1% 

YoY change 

Mobile +484.9% 

PC  +2.3% 

Total +222.4% 



71.7 64.9 

15.7 
21.0 

1Q2014 1Q2015

Self-developed PC Games Mobile Games

Mobile ARPPU maintained upward growth trend 
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ARPPU 

(RMB)  

YoY change 

Mobile +33.8% 

PC  -9.5% 



Continuous Strong Growth in Overall Profitability  
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Note: Adjusted Net profit is defined as the unaudited profit for the period excluding (i) share-based compensation expense; and (ii) expenses relating to the listing of 

the Company on The Stock Exchange of Hong Kong Limited. 

 

Gross Profit 

(RMB thousands)  

Adjusted Net Profit 

(RMB thousands)  

66.2% 32.5% 

61,885 

82,278 

1Q2014 1Q2015

Gross Profit

30,180 

40,325 

1Q2014 1Q2015

Adjusted Net Profit



Future Prospects 

4 

Accelerate overseas expansion by launching 

English and other Asian language versions of 

our popular games 
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1 
Continue to develop and optimize our games 

across our portfolio 

Continue to explore opportunities to secure 

and acquire strategic assets and resources to 

build out our mind-sports ecosystem 

2 

3 

Continue to add to our O2O destinations through 

cooperation with Wangyu Wangka and other 

internet café chains 



  
 

IR contacts 

苏卉妍（Agatha Su） 

ir@ourgame.com 

suxq@ourgame.com 
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